Adobe# 7 & i\ Ttk &
TR
KX EHALHE




Showease & Disd

re 4

N o — oy

pam——

& - -
T

i
© 2013 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential.




T PR DR -

1' = L L

— 1, ™
- -
i 1“;”':;!4_! EEw v i

© 2013 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential.




Adobel] T %

HEHENFERARE  FHBGERE (eSS e s i

== & *
e Brin y i | -y
U

© 2013 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential.







AdobeRJIRIFILE

Figure 4 Forrester Wave™: Enterprise Marketing Software Suites, Q4 14
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